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2015 Defense Health Information Technology Symposium 



“Medically Ready Force…Ready Medical Force” 

“A joint, integrated, premier system of 
health, supporting those who serve in 

the defense of our country.” 

DHA Vision 
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“Medically Ready Force…Ready Medical Force” 

Learning Objectives 

 Care model that centers on personal heath data 
 

 Understand value to the medical community of greater 
patient engagement 
 

 Encourage greater self-awareness of personal health 
and use of personal health information 
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Cell phone / crowd slide 
 
The world has changed 
But healthcare delivery has not. 
Power of technology in hands of consumer 
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Questions? 
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Where does  
Health  
happen? 











Where does  
Finance  

happen? 
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Where does  
Entertainment 

happen? 



∎Bob’s slides about entertainment 
 

∎Movie theater 







∎Netflix, Hulu, iTunes 



Where does  
Retail  
happen? 
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Contact Information 

∎Name 
∎ Title 
∎ Email address 

36 



















Social 

Activity 

Sleep 

Finance 

Vital Signs 

Genomics 

Family History 

Geospatial  

Treatment Record 

Environment 









Cell phone / crowd slide 
 
The world has changed 
But healthcare delivery has not. 
Power of technology in hands of consumer 
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Questions?  
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