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VISITORS
Unique Visitor:  The actual number of people that visit the site. The metric is defined by a unique ID set in a visitor's cookies. This metric can be inaccurate so we don’t use it.
Visits: A count of the unique sessions of all visitors. A visit ends after the visitor either closes the browser or is inactive for 30 minutes.
Pageviews:  The number of times a webpage is viewed. When a visitor hits the back button, a pageview is generated. When a visitor hits refresh, a pageview is created. Every time a page is opened in the browser, it generates a pageview.
BEHAVIOR
Average Visit Duration: The total duration of all visits divided by the number of visits.
Average Time on Page: The total time spent on a page divided by the number of unique visits to that page.
Pages Per Visit: The number of pages a visitor views in the course of a visit.
Bounce Rate: The percentage of visits in which the visitor only visited one page.
SOURCES
Organic: Traffic from search engines such as Google and Bing.
Direct: Traffic of which the referrer is unknown, including when a visitor types the URL in the browser, accesses the URL from a bookmark, or clicks on a link in a PDF.
[bookmark: _GoBack]Referral: Traffic from other websites.
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