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Health Promotion Partnerships - Proportion that Met Criteria - 2008
("met criterion” means achieved at least half of available points)

Health Promotion Partnerships (goal =
50% of available points)

Partnered with Recreation

Partnered with Naval Hospital
Activities for family members during
deployment

Partnered with DDR counselors on a drug
prevention/awareness

Partnered with 7-Day Stores or Clubs on
alcohol / tobacco

Partnered with Youth Programs

Partnered with Family Team Building or
Marine and Family Services

Partnered with Mess Halls

Partnered with Chaplains

Partnered with Single Marine Program

Have you established a health and
wellness coalition on your base?
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Program Assessment and Evaluation - Proportion that Met Criteria - 2008
("met criterion” means achieved at least half of available points)

Assessment and Evaluation (goal = 50% of
available points)

Identified the top 3 health risks for base
population

Tobacco cessation metrics were reported
to HQ MCCS SEMPER FIT

Briefed unit Commanders re: HRA;
provided unit reports; planned to address
the top 3 health risks

Collected and analyzed data to determine
effectiveness

Identified metrics to measure
effectiveness

Developed strategic plan
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Health Promotion Tools - Proportion that Met Criteria - 2008
("met criterion” means achieved at least half of available points)

Health Promotion Tools (goal = 50% of
available points)

75% of staff have access to the
Collaboration Website?

Promoted Mllltary onesource _

Marketed Semper Fit Marine Corps
Institute Courses

Marketed Semper Fit Distance Learning
Courses
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Total Points for Nutrition (goal = 50% of
available points)

Promoted "Crews Into Shape" to local
non-medical commands?

Offered a weight management program or
promoted Ship Shape in support of
Marines in the Body Composition Program

Evaluated availability of healthy food
options at your installation

Promoted "Fueled to Fight" in the clubs?
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Nutrition - Proportion that Met Criteria - 2008

("met criterion” means achieved at least half of available points)
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Alcohol and Drug Abuse Prevention - Proportion that Met Criteria - 2008
("met criterion” means achieved at least half of available points)

ALCOHOL & DRUG ABUSE PREVENTION
(goal = 50% of available points)

Implement base wide awareness
campaign on Alcohol Abuse Prevention

Offered Basic Alcohol Skills Intervention
Course (BASIC)
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SUICIDE PREVENTION (goal = 50% of
available points)

Conducted meeting with other base
branches re: suicide prevention to deliver
installation-level campaign

Distributed Suicide Prevention materials
to the units

Offered Suicide Prevention Train-the
Trainers Course
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Suicide Prevention - Proportion that Met Criteria - 2008
("met criterion” means achieved at least half of available points)
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Tobacco Use Cessation and Prevention - Proportion that Met Criteria - 2008
("met criterion” means achieved at least half of available points)

TOBACCO CESSATION AND PREVENTION
(goal =50% of available points)

Assisted Medical Treatment Facility with
tobacco cessation groups

SFC staff conduct tobacco cessation
groups that meet population needs

Implemented base wide a Tobacco
Prevention/Cessation awareness
campaign

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%



Navy and Marine Corps Public Health Center
Health Promotion and Wellness Awards - SEMPER FIT Centers, n=5

Physical Fitness - Proportion that Met Criteria - 2008
("met criterion” means achieved at least half of available points)

PHYSICAL FITNESS (goal = 50% of
available points)

Offered outreach fitness program to family
members

Partnered with Fitness on functional
fitness or combat fitness training
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Stress Management (Comabat Stress) - Proportion that Met Criteria - 2008
("met criterion" means achieved at least half of available points)

STRESS MANAGEMENT
(Combat Stress) (goal = 50% of available
points)

Partnered with Fitness and the MTF or
wounded warrior battalions to deliver
holistic programs to Marines with TBI or
PTSD

Offered courses in stress management
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Sexual Health - Proportion that Met Criteria - 2008
("met criterion" means achieved at least half of available points)

SEXUAL HEALTH (goal = 50% of available
points)

Conducted awareness campaign on
Sexual Health

Received STl data from MTF (NDRSi
report) and developed programs based on
it

Offered courses in Sexual Health to
include STI Prevention
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Disease Prevention - Proportion that Met Criteria - 2008
("met criterion" means achieved at least half of available points)

DISEASE PREVENTION (goal = 50% of
available points)

Offered classes in hypertension,
cholesterol, and other preventable
diseases

Offered health screenings
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Injury Prevention - Proportion that Met Criteria - 2008
("met criterion" means achieved at least half of available points)

Offered Injury prevention classes in
partnership with your Fitness program
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Community Outreach (goal = 50% of
available points)

At least 75% of Units with a designated
Semper Fit Officer

Provided HP program to MCCS employees

Participated in community-level HP
activity for each month

Promoted "Fueled to Fight" healthy
choices in the clubs

Implemented HP programs delivered
within the community (e.g. base housing
areas, barracks, etc.)
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Community Outreach - Proportion that Met Criteria - 2008
("met criterion" means achieved at least half of available points)
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Staff Training - Proportion that Met Criteria - 2008
("met criterion" means achieved at least half of available points)

Staff received training this past year on
any of the Semper Fit elements
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Semper Fit Officer Appointment Letters - Proportion that Met Criteria - 2008
("met criterion" means achieved at least half of available points)

BONUS: Maintain or keep track of unit
Semper
Fit Officer appointment letters
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Blue H - Semper Fit - 2008 - Award Level Distribution

Ogold star
40% W silver eagle

Obronze anchor




