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Presenters

= Karen Hawkins, Registered Dietitian, Office of Family
Readiness Policy, Office of the Secretary of Defense
(OSD), Military Community and Family Policy

= John Morse, Director of Administration and Management,
Defense Health Agency (DHA)

= Marsa Gleason, Registered Dietitian, Naval Health Clinic
New England

(i * Navy and Marine Corps Public Health Center



Webinar Courtesy

= Good afternoon and thank you for joining us!

To listen to the presentation, use the dial in: (877) 885- 1087 Code:

704 516 0523#

We ask that all participants please mute your phone lines either by

pressing *6 or the mute button on your phone.

Please do not put your phone on hold at any point during the call.

= The slides and audio will be archived on the NMCPHC webpage at:
http://www.med.navy.mil/sites/nmcphc/health-
promotion/Pages/webinars.aspx
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Objectives

= Discuss the DoD's efforts to promote the
increased consumption of fruits and vegetables.

= List at least two resources available to promote
the increased consumption of fruits and
vegetables.




Karen Hawkins MA, RDN, LD

Chair, DOD Food & Nutrition
Subcommittee

Dietitian
Office of Family Readiness Policy
Military Community & Family Policy



Military Nutrition Environment
Assessment Tool (m-NEAT)

—Making the healthy choice the easy
choice across the military
installation



Family Readiness

Healthy Messaging Campaign —
Clearing House for Military Families

e 5210 at:

http://5210.healthymilitarychildren.ps
u.edu/



http://5210.healthymilitarychildren.psu.edu/
http://5210.healthymilitarychildren.psu.edu/

Healthy Base Initiative

Initiatives that targeted Fruits &
Vegetables

— Smarter Food Movement

— Go for Green®

— Commissary Initiative — Fresh Fruits &
Vegetables







Go for Green®

Ut HPRC Communities Partners Terms of Use HPRC Blog. ) Search Site

" A DoD initiative under the Force Health Prot
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Go for Green®

Go for Green® is a joint-service nutrition education and promotion program sponsored by DoD for the Military Community. Foods and beverages are labeled by

colors—Green, Yellow, and Red—and sodium content—Low, Moderate, and High—to help you choose the foods that best fuel your body and mind.

ABOUT FOR WARRIORS FOR FOODSERVICE

GO FOR GREEN® > - | PROFESSIONALS QUESTIONS?




Commissary Initiative - Fresh Fruits & Vegetables

Commissary Initiative
Fresh Fruits & Vegetables

3ACKGROUND

.- Name and title/role (observer 1) Becky Brewer
(observer 2) Mary Gibson

'. Base SUBASE NLON

i. Year 2015

l. Number of installation commissaries eligible (overall) 1

». Number of installation commissaries participating 1

3. Number of installations commissaries observed for this evaluation 1

overall)

'. Date survey completed 12-May-15

NSTRUCTIONS

‘or each question, please rate to what extent the process is being implemented:

0 = Less than 25% implemented
1 = 25-49% implemented

2 = 50-89% implemented

3 = 90-100% implemented
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| A | B C
1. Brief installation leadership within the past six months of this assessment regarding the commissary fruits

op |and vegetables initiative 2

- 2. Provide mix of fruits and vegetables using the 2010 dietary guidelines (www.dietaryguidelines.gov) 5

3. Execute a marketing campaign to promote fruits and vegetables using PMA materials, PBH materials,

22 www.choosemyplate.gov, or local/seasonal fruits and vegetables promotion 3 |

= 4.  Make audience-appropriate nutrition education materials available near fruits and vegetables in commissary 5

5.  Make audience-appropriate food preparation materials available near the fruits and vegetables in the

24 commissary, e.g., recipes, tips, etc. 3

- 6. Train staff on the commissary fruits and vegetables initiative
2

7. Promote the "Half Your Plate" message (fruits & vegetables comprising half of your plate) within the past six

months from the date of this assessment (examples include in-store food demos, community health and wellness
2§ events, etc.) 3

27 8. Position fruits and vegetables near cash registers or in grab and go section to promote sales 2

28 Average Score 2.75
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Next Steps

 Go for Green®

« m-NEAT

« BRFSS

« ShipShape Program



DHAZ

Defense Health Agency

DHHQ Farmer’s Market
Fruits and Vegetables Month Webinar

Mr. John H. Morse, Defense Health Agency, Director of
Administration and Management
July 29, 2015

“Medically Ready Force...Ready Medical Force”



Agenda DHAZ
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= Background

= Operation Live Well (OLW)
= Current Status

" Future Goals

= Challenges

" Getting the Word Out

“Medically Ready Force...Ready Medical Force”



Background DHAZ
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= 2013 DHHQ launched its Farmer’s Market as part
of Operation Live Well’s Healthy Base Initiative

= Started with 8 vendors

" Local farmers and food artisans offering
vegetables, fruit, eggs, meats, cheese, and breads

“Medically Ready Force...Ready Medical Force”



Operation Live Well (OLW) DHA=

eeeeeeeeeeeeeeeeeee

" OLW is the Defense Department’s § )

long-term strategy to make the healthy :@
choice become the easy choice % A

= The DHHQ was selected along with 13 VEwe
other installations to participate in the Healthy
Base Initiative (HBI) — an OLW demonstration
project

= The Farmer’s Market was one the DHHQ’s HBI
efforts

“Medically Ready Force...Ready Medical Force”



Current Status DHAZ

Defense Health Agency

= We have increased our number of vendors and
grown in variety of offerings to include local Food
Trucks and non-food vendors

= May 2015: vendors made $12,500

= Open: Rain or Shine N 4

LOT E - 11:00 AM - 1:30 PM

. O' Al
m@@m@[ﬁs Market
oY :, Open every

Thursday
- through 0Oct. 29

Rain or Shine

uestions? VoiceoftheCustomer@dha.mil

“Medically Ready Force...Ready Medical Force” 18



Future Goals DHAZ=

Defense Health Agency

" Increase number of vendors and offerings
" Include more local farmers

“Medically Ready Force...Ready Medical Force” 19



Challenges DHAZ

Defense Health Agency

=  Commuters cannot easily transport items home

= Some staff members do not have ample storage
space for purchases and are unable to refrigerate
fresh produce and meats

= Vendors can inadvertently
compete with each other
by selling similar products

“Medically Ready Force...Ready Medical Force” 20



Getting the Word Out D]-'A,-

e Health Agency

Articles posted on

. . \/ dor Spotlalrt
website and in Rt P

H'T"

internal publications o@‘b F Fﬂm Q@WQ@H

Posters and fliers
throughout the
building

“Vendor Spotlight”
on TV monitors &
screensavers

“Medically Ready Force...Ready Medical Force” 21



Marsa Gleason, Registered Dietitian,
Naval Health Clinic New England
Newport, RI Clinic

Health Promotion and Wellness Garden




How it was started

First Class Petty Officer Association

* Sent out an all-hands email

* An opportunity for any department
interested to start and maintain a garden

* Received approval for command funding

» Staff approved to tend the garden during
lunch or 15 min. breaks




Health Promotion Garden

* Started small this year
* 4 tomato plants
* 4 pepper plants
* 1 eggplant
* 2 squash plants

* Herbs: basil, thyme, sage, oregano,
parsley




Health Promotion Garden

* The visibility promotes awareness
* People ask about the garden
* Stop and watch us while we tend to it
* It seems to make people happy




Health Promotion Garden

* Our plan for the veggies and herbs

* Offer herbs for anybody who would like
them

* Once vegetables are ready to pick we
plan to do salad preparation
demonstrations; we will offer samples
along with the recipe




Discussion and Questions




Contact Information

= Karen Hawkins, Registered Dietitian, Office of Family Readiness
Policy, Office of the Secretary of Defense (OSD), Military
Community and Family Policy, karen.e.hawkins2.civ@mail.mil

= John Morse, Director of Administration and Management, Defense
Health Agency (DHA), john.h.morse6.civ@mail.mil

= Marsa Gleason, Registered Dietitian, Naval Health Clinic New
England, marsa.m.gleason.civ@mail.mil

= Sally Vickers, Public Health Educator, Health Promotion and
Weliness, Navy and Marine Corps Public Health Center,
sally.j.vickers.civ@mail.mil
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mailto:sally.j.vickers.civ@mail.mil

Continuing Education

= NMCPHC is a designated provider of continuing education contact
hours (CECH) in health education by the National Commission for
Health Education Credentialing, Inc. This program is designated
for Certified Health Education Specialists (CHES) to receive 1
Category 1 CECH but only when viewed during the live webinar.

= |f you are a CHES and you viewed the live webinar, E-mail your
name and CHES number to: Delquesha.f.Boyette.ctr@mail.mil

= |f you have viewed the recorded version of the webinar online and
would like to request Cat. || CECH, download the certificate for this
webinar from the NMCPHC Webinar website, complete it, and send
it to the NCHEC, Inc. for 1 Cat. Il CECH.

N — S = = = = &=

4 Navy and Marine Corps Public Health Center



Closing

= The slides and audio will be archived on the NMCPHC webpage at:
www.med.navy.mil/sites/nmcphc/health-
promotion/Pages/webinars.aspx

= Thank you for joining us!




